
Questions You
Should Ask a
Potential
Marketing Agency



Can you share examples of successful marketing
campaigns you have executed for similar businesses in
the past, and the outcomes achieved?

Asking for case studies or examples of the agency's past successes demonstrates
their track record and expertise. It also provides insights into their ability to
deliver results for businesses similar to yours. Requesting specific outcomes, such
as increased website traffic, higher conversion rates, or improved brand
awareness, will help you gauge their effectiveness.

As a small business owner, it's important to ask strategic questions when evaluating a
marketing agency to ensure that your investment will yield positive results. Here are five
smart questions to ask during your initial phone call:

What specific strategies or tactics do you recommend
for my business, considering my unique goals and
budget?

This question helps you assess the agency's understanding of your business and
its ability to tailor marketing strategies to your specific needs. It also shows that
you are looking for a customized approach rather than a one-size-fits-all solution.
A reputable agency should be able to provide strategic recommendations backed
by data and market research.
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How do you measure the success of your marketing
campaigns, and what metrics do you track to
demonstrate return on investment (ROI)?

Measuring the success of marketing campaigns is crucial to ensure that your
investment is generating tangible results. A reliable agency should have clear
metrics and analytics in place to track the performance of their campaigns and
provide regular reports on the ROI. Understanding their measurement and
reporting processes will help you evaluate the agency's transparency and
accountability.
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What is your approach to communication and
collaboration with clients during marketing campaigns?

Effective communication and collaboration are vital for a successful partnership
with a marketing agency. Ask about their communication channels, frequency of
updates, and how they involve you in the decision-making process. Understanding
their approach to collaboration will help you assess their level of professionalism,
responsiveness, and willingness to work closely with you as a business owner.
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How do you stay updated with the latest marketing
trends and industry changes, and how do you apply
them to your strategies?

The marketing landscape is constantly evolving, and it's crucial for a marketing
agency to stay up-to-date with the latest trends and changes. Inquire about their
approach to continuous learning, professional development, and how they
incorporate new strategies into their campaigns. This will help you assess their
ability to adapt to changes in the industry and keep your marketing efforts
relevant.
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"5 Essential Questions to Ask Your Next Marketing Agency" - Forbes
(https://www.forbes.com/sites/forbesagencycouncil/2020/06/25/5-essential-questions-to-
ask-your-next-marketing-agency/?sh=68c067812c63)

"10 Questions to Ask a Digital Marketing Agency Before Hiring Them" - Entrepreneur
(https://www.entrepreneur.com/article/339591)

"7 Questions to Ask a Digital Marketing Agency Before Hiring Them" - Search Engine Journal
(https://www.searchenginejournal.com/questions-digital-marketing-agency/359113/)

"10 Questions to Ask When Hiring a Digital Marketing Agency" - Business.com
(https://www.business.com/articles/questions-to-ask-when-hiring-a-digital-marketing-
agency/)

"8 Questions to Ask a Potential Marketing Agency" - HubSpot
(https://blog.hubspot.com/marketing/questions-to-ask-marketing-agency)

Here are some articles that back up
the importance of these questions:
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Questions People often ask that may not
be as impactful in evaluating a marketing
agency:

"How big is your agency?" The size of the agency does not necessarily correlate
with their ability to deliver results. Smaller agencies can often provide more
personalized attention and have niche expertise, while larger agencies may
have more resources but may be less flexible or focused on individual clients.

"Can you guarantee specific results?" Marketing outcomes are influenced by
various factors, including market conditions, competition, and consumer
behavior, making it difficult to provide guaranteed results. A marketing
agency's ability to deliver results should be evaluated based on their
experience, track record, and strategies rather than relying solely on vague or
unrealistic guarantees.

"How long have you been in business?" While the agency's experience is
important, the number of years they have been in business may not always be
indicative of their capabilities. Newer agencies may have fresh ideas and
innovative approaches, while longer-established agencies may have outdated
strategies. It's important to look beyond just the number of years in business
and focus on their expertise and results.
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Instead of solely relying on these common but less impactful questions, it's
essential to prioritize questions that delve deeper into the agency's capabilities,
strategies, and past successes to get a better understanding of their potential
value and fit for your business.


